




President John F. Kennedy authorized the U.S. 

Civil Service Commission to develop guidelines and 

regulate fundraising in the Federal service in 1961. 

 

We are in our 54th year of fundraising in the 

workplace. 

 

OPM will make significant changes to the campaign 

in 2017.  

 

 

CFC History 



*

 Greater Olympic Peninsula Goal      2.0 M 
 

 Others - Suggest 1Hr. Avg. Pay x # Employees 
 

 

 



*
OPM Campaign Dates:  1 September -  15 December 

 

Solicitation Period:  5 October –  4 December 

 
 

OPM CFC Official Home Page 

  www.opm.gov/cfc 

 

Greater Olympic Peninsula CFC Webpage 

  www.gopcfc.org 

 

 

 
 

 

http://www.opm.gov/cfc
http://www.gopcfc.org/


*

 Coordinate the program in your 

shop/code/department/division 

 The direct link for the Key person(s) 

 Responsible for having the knowledge 

& experience to answer questions 

  Responsible for collection and delivery 

of donations to CFC Coordinator. 



*

 Most important link to reach employees 

 

 Provide 100% contact to employees 

 

 Important Tools to use:   
Action Checklist – copy in workbook 

Contact Check Sheet  



*
Emphasize purpose of CFC 
 

Address “Concerns” of the Individual 
 

Provide Convenient Opportunity to Give 
 

Emphasize use of On-Line options to benefit campaign – 
http://cfc0921.org 

 

My Pay – New giving option 

 

http://gopcfc.org/


*
 You may NOT set a personal dollar goal. 

 

 You may NOT set a 100% participation goal. 

 

 Supervisor may NOT solicit employees. 

 

 Do NOT display or use lists of donors or non- 

donors. 

 

 NO promoting one agency over another – Let 

the contributor choose the agency that will 

receive his or her gift. 



*

 It is not coercion when you ask people to 

participate and then give them a chance to 

think about it. Do not say you expect them to 

participate 

 

 True voluntary giving is fundamental to Federal 

fund raising 

 

 Coercion is Forbidden in the CFC   



*

 Your donation goes to whichever 

participating agency you choose or if you do 

not choose an agency it will be 

undesignated.  

   Undesignated donations will be 

distributed to agencies in proportion to their 

total designated gifts 

  Confidential Donations:  This option is 

available to interested donors – Pledge card 

should be placed in a sealed envelope and 

be sure to check the box on front of the 

Report & Contribution Packet. 



* In 2012, GOP campaign and two other campaigns tested a new 

donation option called Universal Giving (UG).  In their infinite 

wisdom, it has become a reality.  It is now implemented 

Nationwide.  UG permits donors to pledge to any participating 

CFC charity no matter where the donors or the charity is 

geographically located.   

*Universal Giving charities will only be listed in available on-line 

giving tools, and not in the paper charity list.  If you wish to 

donate to a local charity not in our charity listing, log in to our 

on-line giving tool at www.cfc0921.org and search for the charity 

you want to support.  Enter the charity’s 5-digit charity code 

either on your paper pledge form or in the on-line donation tool, 

complete the form and submit!  

*  Through Universal Giving, any donor in any participating 

campaign can donate to ANY CFC approved agency worldwide!  

It’s that easy. 

 

      

Universal Giving 

http://www.gopcfc.org/


*

 To donate to an agency they must be 

approved and in the brochure 

 Brochures provide a list of all local, 

national, & international agencies 

 Make brochures available to potential 

donors along with their pledge card. 

 Searchable version also available at  

  http://cfc0921.org  

http://gopcfc.org/


*

  CFC Q & A 

  Pledge Card 

  Giving Guidelines 

  Alphabetic Index 



All CFC agencies have a five digit code number.  

 The five digit numbers can be found in the printed 

agency listing or on our website 

The five digit code does not change from year to 

year, it remains with the charity. 

http://cfc0921.org 

OPM Agency Coding 

Reminder:  If a donor does not find a specific agency, that 

agency has either: 

1)  not applied 

2)  been denied 

3)  is not eligible under OPM/IRS rules. 

http://gopcfc.org/


*

  CFC Handbook (Orange) 

  Posters 

  Thermometer Goal Poster 

  CFC Brochure 

  CFC Keyperson Report & Contribution Packet 

  CFC Consolidated Receipt & Accounting Form 

  Pledge Card 

  



CFC Pledge Form 



*

Copy 1 (white) to Payroll Copy 2 (yellow) to PCFO Copy 3 (pink) to Contributor 



Key person Solicitation and Contribution Packet 



Accounting Form 



*

 Link through website:  

http://cfc0921.org 

• Payroll – automatic processing for civilians 

• Military – print and submit to PSD 

 SSN is not retained in either method 

http://gopcfc.org/
CFC_Nexus_2010_Registration_and_Pledging.pdf
CFC_Nexus_2010_Registration_and_Pledging_SlipPrint.pdf


1. SOCIAL SECURITY NUMBER – Your SS number will not be retained. 

2. PLEDGE TYPE – Payroll Deduction 

3. RELEASE OF INFORMATION TO CHARITIES 

4. RECOGNITION AWARD – Yes or No 

5. CHARITY SELECTION AND ALLOCATION  

6. QUESTIONAIRE - YES, I'll answer a few questions to help make the 

CFC better or No, not this time  

7. ENTER PLEDGE 

Go to:  www.gopcfc.org 

On the right side of the screen,  click tab that says “click here to make a 

pledge.”  1st time visitors to CFC Nexus account will need to register. 

 

Step 1: Select your command (PSNS & IMF), a drop box will allow you to 

check your shop or code. 

Step 2:  Fill in all fields with salutation (civilian/military and Ms., Mrs., Mr.) 

name, email, password, etc.  You will receive a confirmation email. 

Online Pledges 



Another Option for Giving: 

 

“MY PAY E-PLEDGE” 











































*
Contact Gift - Pen 

OPM has been diligently working to strengthen “the integrity, the 

operation and effectiveness” of the Combined Federal Campaign 

(CFC) to ensure its continued growth and success.    

 

Reducing the true costs related to campaigns is one of the first 

steps to be taken.  In an effort to reduce costs to the Greater 

Olympic Peninsula Campaign, we will provide a pen and pledge 

card as a contact gift to all those contacted. 

 

Remember:  100% contact is the key to success     



*

 Key persons should turn in contributions 

NLT Wednesday to their Chairperson or 

Coordinator (or more often if convenient) 

 Chairperson should turn in contributions 

NLT Thursday a.m. to the CFC Coordinator 

 On-Line Donations:  Tracking and online 

reports of donations will be available to your 

designated official for your command. 



QUESTIONS? 


